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High Art 

For Spring, GUESS By Marciano’s Latest Campaign Releases an Architectural 
Interpretation of Style 

 
Los Angeles, CA – November 8, 2007 – The GUESS By Marciano spring campaign features a 
celebration of structural, form-fitting poses and silhouettes that are positioned against conceptual 
architecture.   
 
The photographs taken of Karoline Amaral, Le Call and Sylvia Geersen appear as visual 
interpretations of architecture within body language.  Set in the desert, they firmly pose as 
figurines within structural units.  Inspired by linear, solid designs, they discover interesting 
textures, glamorous colors and strong design features which reflect their source of inspiration, 
and are also concepts in their own style.  A corset style belt supports the model’s proportions in 
her poses just as a column supports a construction.  
 
Glamorous jewel tones of bronze, citron and crimson compliment curve hugging cuts and 
plunging necklines.  Powerful, skin tight lamé trousers are paired with layered, free flowing tops.  
Sheer blouses are borrowed from the boudoir, while chiffon onesies are presented poolside. 
Cuffed shorts have exaggerated waists and are paired with off-the-shoulder blouses.  The perfect 
metallic belt elongates the body and sets the GUESS By Marciano mood.  The images are 
captured in a bold, radiant light that captures the artistic elements of the collection and the 
sophistication of the shoot.    
 
“I wanted to find the comparison between the unexpected irony and experimentation of fashion 
with surreal, architectural shapes in this campaign,” says Paul Marciano, Chief Executive Officer 
of GUESS?, INC.  “Whether it is the overall theme of a building or just a detail of a door, 
architecture can be found as inspiration to create a garment, a pose, or in this case, a campaign. 
Building designs are meant for a long, visual life, whereas clothing changes every season.  
However, both forms are three dimensional and have structure, expression and style.   
 
Guided by the creative direction of Paul Marciano, the campaign features an intelligent and 
provocative interpretation of the body form as art.  The images were captured and brought to 
reality by the renowned photography duo, Gitte and DeLaney.   
 
Look for these GUESS By Marciano images in upcoming issues of top fashion and lifestyle 
magazines throughout Singapore, at www.marciano.com, in GUESS By Marciano retail store, 
and on collateral materials. 

### 
 
GUESS by Marciano, the first brand extension from GUESS, Inc., follows suit in true GUESS style with apparel and 
accessories that are on the edge of the fashion forefront.  This contemporary runway-inspired collection, designed for the 
fashion forward woman, is daringly sexy, yet has highly sophisticated style that represents pure glamour in everyday 
fashion. GUESS By Marciano designs, markets and distributes full collections of women’s apparel as well as accessories. 
GUESS by Marciano boutiques are located in North America, as well as international metropolitan centers throughout the 
globe. You can also find the GUESS By Marciano collection in select flagship GUESS store locations, specialty stores, 
and online at www.marciano.com. 
 
About F J Benjamin (www.fjbenjamin.com) - F J Benjamin Holdings Ltd is a leader in building brands and in developing 
retail and distribution networks for international luxury and lifestyle labels across Asia.  Its portfolio includes Banana 
Republic, Celine, Gap, Guess, La Senza, Paint 8, Raoul, Sheridan, Valentino and timepiece brands such as Bell & Ross, 
Girard-Perregaux, JeanRichard, Marc Ecko, Nautica, Nike and Victorinox Swiss Army.  It also has an interest in the 
award-winning St. James Power Station. 


