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SHIPWRECKED IN STYLE 
Sizzling Spring Delights Fill the Beaches with Neutrals and Brights  

Los Angeles, CA – November 8, 2007 –The spring 2008 GUESS Accessory Campaign features 
a shipwrecked adventure into a secret, private island of style and provocation.   

The photographs taken of Jessica Hart and Jon Kortajarena appear as shipwrecked lovers on 
an uncharted island. They luckily arrive at paradise in style and lounge in fantasy and panache 
with a stylish collection of footwear, handbags, jewelry and eyewear…each piece more stellar 
than the next.   

In celebration of the effortlessly cool fashionista who loves to dress up with minimal fuss, 
GUESS offers transparent silhouettes that are contrasted with vivid metallic piping.  Elegant 
minimalism is mixed with a signature GUESS charm in neutral toned, proportionate handbags in 
palettes of sand and chalk.  Dainty polka-dot handbags and pumps in silk are paired with 
voluminous blouses in nature inspired prints.  Ombred dyed handbags are embellished with 
beading.  Strappy metallic sandals are perfect for a day by the beach and peep-toe pumps in 
peacock blue take the look from day to evening.  A vast array of spring colors and silhouettes 
celebrate effortless style in modern eyewear.  Metallic beach bags, jeweled flats, gladiator-style 
sandals and nautical purses speak directly to the fashion influential whose eclectic tastes go 
unparalleled.     

 “We stand at the forefront of the accessory market around the globe in both our advertising 
campaigns as well as the product our customers find in our retail stores,” says Paul Marciano, 
Chief Executive Officer of GUESS?, Inc.  “Our customers have responded extremely well to our 
accessory assortment and this is a direct combination of a two key components:  Our product 
and our partnerships.  Our accessories are truly amazing.  We offer high quality and trend right 
designs at affordable prices.  We work very closely with our licensee’s such as Marc Fisher 
Footwear, Viva International Group, Sequel and Signal.  These amazing partnerships continue 
to propel our brand to the next level.”    

Guided by the creative direction of Paul Marciano, the campaign features an innovative vision of 
clever lifestyle mixes, individuality and spring romance that is captured and brought to reality by 
renowned photographer Yu Tsai.  The images portray a fresh, sexy attitude and personality.   

### 

Established in 1981, GUESS began as a jeans company and has since successfully grown into a global lifestyle brand. 
Today GUESS designs, markets and distributes full collections of women’s, men’s and children’s apparel as well as 
accessories. Throughout the years, the GUESS image has been portrayed in unforgettable, innovative campaigns that 
have made the brand a household name. GUESS is distributed throughout the United States and Canada in fine 
department and specialty stores, its retail and factory stores, and on its online store GUESS.com. GUESS has licensees 
and distributors in South America, Europe, Asia, Africa, Australia and the Middle East.  In addition to shopping online, you 
can find more information about GUESS at www.guess.com. 
 
About F J Benjamin (www.fjbenjamin.com) - F J Benjamin Holdings Ltd is a leader in building brands and in developing 
retail and distribution networks for international luxury and lifestyle labels across Asia.  Its portfolio includes Banana 
Republic, Celine, Gap, Guess, La Senza, Paint 8, Raoul, Sheridan, Valentino and timepiece brands such as Bell & Ross, 
Girard-Perregaux, JeanRichard, Marc Ecko, Nautica, Nike and Victorinox Swiss Army.  It also has an interest in the 
award-winning St. James Power Station. 


