
 
 
 
 
FOR IMMEDIATE RELEASE   
GUESS Heads West 
Introducing the Spring / Summer 2010 Accessories Campaign from GUESS 
 
 
Singapore, January 2010 – The spring / summer 2010 Accessories campaign for GUESS puts 
the modern day spin on the old wild west. Shot in a house in Venice California, the vibe of the 
campaign incorporates earthy elements including textured walls and wooden wheel barrels, 
drawing the customer into the story and letting them know they are about to take a trip to the 
frontier. 
 
The campaign is extremely product driven, centering around the GUESS girl, a sultry blonde, and 
her accessories. The GUESS accessories collection for spring is divided into two main 
categories, Denim Revolution and Global Escape, both of which compliment the apparel 
collection seen in the main GUESS campaign. Denim Revolution really encompasses the western 
inspired portion of the spring collection and can be seen in the Cowgirl and Kalina Jungle 
collections and the Denim Revolution jewelry grouping. The Global Escape category is home to 
the more ethnic, bohemian pieces including the oversized satchel style handbags adorned with 
stud details and the use of mixed media elements, as well as and the Flower Basics, Tribal 
Lounge and Up in Arms jewelry groupings. Strappy high heels in soft whites, nudes and metallic 
are juxtaposed against the edgy hardware seen in the jewelry and handbag collections merging 
together the two main categories. The eyewear images get up close and personal revealing the 
intricate details that make GUESS the obvious choice for fashionistas everywhere. 
 
Under the direction of GUESS?, Inc. Vice Chairman and Chief Executive Officer, Paul Marciano, 
and photographer Yu Tsai,  the GUESS spring / summer Accessories campaign features 
Vanessa Hessler and Bruno Santos, who also appear in the GUESS Spring 2010 main 
campaign. “It was very important for us to shoot the GUESS Jeans campaign and the 
Accessories campaign in a way where readers can see it as one continuous story,” said Paul 
Marciano, “Just as the GUESS accessories designers take their direction from the main 
collection; the Accessories campaign delves deeper into the western story told in the GUESS 
jeans campaign.” 

About GUESS?, Inc. 
Established in 1981, GUESS began as a jeans company and has since successfully grown into a 
global lifestyle brand. Today GUESS designs, markets and distributes full collections of women’s, 
men’s and children’s apparel as well as accessories. Throughout the years, the GUESS image 
has been portrayed in unforgettable, innovative campaigns that have made the brand a 
household name. GUESS is distributed throughout the United States and Canada in fine 
department and specialty stores, its retail and factory stores, and on its online store GUESS.com. 
GUESS has licensees and distributors in South America, Europe, Asia, Africa, Australia and the 
Middle East.  In addition to shopping online, you can find more information about GUESS at 
www.guess.com. 
 
 
 
 
 



About F J Benjamin Holdings Ltd (www.fjbenjamin.com) – F J Benjamin Holdings Ltd is a 
leader in building brands and in developing retail and distribution networks for international luxury 
and lifestyle labels across Asia.  Its portfolio includes Banana Republic, Celine, Gap, Givenchy, 
Guess, La Senza, Raoul, Sheridan and timepiece brands such as Bell & Ross, Chronotech, 
Girard-Perregaux, JeanRichard, Marc Ecko, Nautica, Nike, Rado and Victorinox Swiss Army. It 
also has an interest in St James Holdings Ltd.# # # 
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