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GUESS? Rocks its Way to Hollywood for Spring 2006 

 
Kuala Lumpur – February 2006 – The Spring 2006 season heats up as the newest GUESS girl, Tori Praver, 

leads a group of hot Hollywood A-listers through a weekend packed with poolside parties and nights at 

trendy, invite-only hotspots.  Captured by German photographer Esther Haase, the campaign was shot on 

location in Hollywood – the ultimate playground of the young, rich, and famous. 

 

This is the first major ad campaign for Hawaii-native and blonde bombshell Tori Praver.  Tori’s sun-kissed 

hair, athletic physique, and outgoing personality let her carry on the tradition of the beautiful, sexy, and 

confident GUESS girls of the past.  Tori’s sultry eyes add depth to her seductive look, ensuring her a spot 

among the ranks of former GUESS girls like Naomi Campbell and Claudia Schiffer. 

 

The story behind the campaign starts with an evening rocking out backstage at an edgy insider-only bar in 

Hollywood, recalling the groupie heyday that made the classic rock era legendary.  Once safely behind the 

velvet ropes and away from the lenses of the paparazzi, the stunningly sexy group of models gets their 

groove on – all while working the must-have GUESS looks of spring 2006. As dawn arrives, they take their 

sexy show on the road and head for the Hollywood hills where they spend the afternoon lounging poolside 

at a 1960s era house, seemingly frozen in time.  The next day the fashion pack makes a pit stop at the 

landmark Highland Gardens Hotel, the same hotel where music legend Janis Joplin stayed during her trips 

to the City of Angels.  Throughout the weekend the group turns the streets of LA into Hollywood’s very 

own fashion catwalk! 

 

Guided by GUESS creative director Paul Marciano, the images range in feel from lighthearted fun to a 

steamy sense of playful seduction.  Shot in vibrant full color to capture the heat and energy of a night out 

on the town, Haase’s documentary-style photos feature her trademark vivid tones and movement. 

 

Look for these GUESS images in upcoming issues of both national and international magazines, at 

www.guess.com, in GUESS retail stores worldwide, as well as on outdoor advertising including billboards, 

subways, busses, bus shelters, and telephone kiosks. 

 

 

Established in 1981, GUESS began as a jeans company and has since successfully grown into a global 

lifestyle brand. Today GUESS designs, markets and distributes full collections of women’s, men’s and 

children’s apparel as well as accessories. Throughout the years, the GUESS image has been portrayed in 

unforgettable, innovative campaigns that have made the brand amongst the most recognized in the world. 

GUESS is distributed in over 500 retail and factory outlet stores, at its online store GUESS.com, and at fine 

department and specialty stores throughout the world. GUESS has stores, licensees, and distributors in 

South America, Europe, Asia, South Africa, Australia and the Middle East.  For more information about 

GUESS visit www.guess.com. 
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