
                                                                                 

 

 

                                                                                 

 

 
F J BENJAMIN HOSTS OFFICIAL BANANA REPUBLIC  

LAUNCH EVENT AT PARAGON 
  
 
For immediate release 
 
Singapore –  F J Benjamin officially opened Banana Republic on 14 July at Paragon where the 
brand occupies two floors (#02-06/07 and #03-06/07) totaling 5,400 sq. feet. This store follows 
recent openings in Malaysia and Indonesia in the past three months. 
 
 The new store invites customers into a space designed to encompass both 
contemporary and classic influences which create an environment that offers the comforts and 
tradition along with the surprise of the new. Cream-colored marble, black granite, rich woods 
and sleek whites create a confident, enduring framework; yet, these materials are used in 
inventive ways that speak to the stylish and forward-looking attitudes of our target audience. 
 
 More than 300 guests attended the official launch event for Banana Republic held by F J 
Benjamin on 17 July at the main atrium of Paragon.  
 

To emphasize the subdued sophistication of the brand, the colour black was used 
throughout the entire event décor from the choice of carpet colour to the Perspex partitions 
lining the atrium perimeter and the 50ft long glossy Perspex runway set in the heart of the event 
area. Guests were treated to Tattinger champagne and hors d’oeuvre by Bakerzin while being 
entertained by the four-piece jazz band. The latest Fall 2007 advertising campaign was on 
display via ten 42-inch plasma screens equipped with the latest 3-D visual technology. 
 
 The focus of the evening was the 20-minute fashion showcase which displayed the full 
range of Banana Republic products available in Singapore from apparel to shoes, bags and 
jewelry. The Trans 2007 collection took centre stage in this showcase while being accented with 
highlights from the upcoming Fall 2007 line that features mainly graphic black and white prints 
with hints of bright jewel tone colour. 
 

Post show, all guests were invited to the newly opened two-storey Banana Republic 
store where refreshments were served while they were treated to an exclusive closed-door 
shopping event. Each guest also received a Banana Republic gift created specially for the 
launch.  
 

F J Benjamin, South East Asia’s leading fashion retailer listed on the Singapore 
Exchange, is Gap Inc.’s first ever-franchisee and holds exclusive rights for Banana Republic 
and Gap labels in Singapore, Malaysia and Indonesia under franchise agreements with Gap Inc. 
in January 2006. 

 
 Banana Republic is a global accessible luxury brand that delivers the best in city 
style. Characterized by elevated design and luxurious fabrications, the Banana Republic 
lifestyle collections include apparel, handbags, jewelry, fragrance and eyewear. Banana 
Republic, a division of San Francisco-based, Gap, Inc., can be found at over 500 retail locations 
in the United States, Canada and Japan, BananaRepublic.com, or (888) BR-STYLE. 
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About Gap Inc. 

Gap Inc. is a leading international specialty retailer offering clothing, accessories and personal 
care products for men, women, children and babies under the Gap, Banana Republic, Old Navy 
and Piperlime brand names. Fiscal 2006 sales were $15.9 billion. Gap Inc. operates more than 
3,100 stores in the United States, the United Kingdom,  Canada, France, Ireland and Japan. In 
addition, Gap Inc. is expanding its international presence with franchise agreements for Gap 
and Banana Republic in Asia and the Middle East. For more information, please visit 
gapinc.com 

About F J Benjamin (www.fjbenjamin.com) 

F J Benjamin Holdings Ltd. is a leader in building brands and in developing retail and 
distribution networks for international luxury and lifestyle labels across Asia. Its portfolio includes 
Banana Republic, Celine, Gap, Guess?, La Senza, Paint 8, Raoul, Sheridan, Valentino and 
timepiece brands such as Bell & Ross, Girard-Perregaux, JeanRichard, Marc Ecko, Nautica, 
Nike and Victorinox Swiss Army.  It also has an interest in the award-winning St. James Power 
Station. 
 
 
For media enquiries, please contact: 
 
Jimmy Lim       
Marketing Communications Manager 
F J Benjamin Lifestyle Pte. Ltd. 
6B Orange Grove Road 
Singapore 258332 
DID: (65) 6731 7730 
FAX: (65) 66734 8875 
Mobile: (65) 9845 7775      
Email: Jimmy.Lim@fjb.com.sg 
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