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Get Swept Away by the Spring 2012 GUESS Campaign 
Photographed by Ellen Von Unwerth, featuring Amber Heard and Silvu Tulu 

 
Singapore– December 19, 2011 – This spring, longtime GUESS campaign photographer Ellen Von 
Unwerth, and models Amber Heard and Silvu Tulu, set sail on a new adventure to introduce the Spring / 
Summer 2012 advertising campaign. The campaign follows a woman and a sailor who fall in love during a 
Night lost at sea. Beautiful black and white shots, a signature style of both GUESS and Ellen Von 
Unwerth, capture the duo both on land and on shore as they embark on a new romance that epitomizes 
Hollywood’s golden age. 
 
Through Paul Marciano, Chief Executive Officer and Creative Director for Guess?, Inc., and Ellen’s joint 
vision, the audience travels to an ocean-side vacation spot that will transport the viewer from the cold 
winter months to the warm spring weather that will soon be approaching. Wide angle and close up shots 
let the viewer experience romantic tale as it unfolds. 
 
“I am thrilled to once again be collaborating with Ellen Von Unwerth and campaign models Amber Heard 
and Silvu Tulu,” says Paul Marciano, “Amber and Silvu embody my timeless vision for GUESS and Ellen 
is the magic ingredient that pulls everything together.” 
 
1960’s inspired hi-waist shorts and classic white button downs mixed with the latest swimwear collection 
dominate the women’s images, while men’s shorts, classic polos and plaid button downs complete the 
men’s looks. 
 
Look for these GUESS images in upcoming issues of top fashion and lifestyle magazines, at 
www.GUESS.com, in GUESS retail stores, outdoor media, and on collateral materials. 
 
About GUESS?, Inc.  
Established in 1981, GUESS began as a jeans company and has since successfully grown into a global lifestyle 
brand. Today GUESS designs, markets and distributes full collections of women’s, men’s and children’s apparel as 
well as accessories. Throughout the years, the GUESS image has been portrayed in unforgettable, innovative 
campaigns that have made the brand a household name. GUESS is distributed throughout the United States and 
Canada in fine department and specialty stores, its retail and factory stores, and on its online store GUESS.com. 
GUESS has licensees and distributors in South America, Europe, Asia, Africa, Australia and the Middle East.In 
addition to shopping online, you can find more information about GUESS at www.guess.com. 
 
About F J Benjamin Holdings Ltd (www.fjbenjamin.com) – F J Benjamin Holdings Ltd is a leader in building brands 
and in developing retail and distribution networks for international luxury and lifestyle labels across Asia. Its portfolio 
includes Banana Republic, Celine, Gap, Givenchy, Guess, La Senza, Raoul, Sheridan and timepiece brands such as 
Bell & Ross, Chronotech, Converse, Gc Watches, Girard-Perregaux, Guess, Marc Ecko, Nautica, Rado and 
Victorinox Swiss Army. It also has an interest in St James Holdings Ltd. 
 
 
For more information and loan of merchandise, kindly contact:  
 
Norrizan Ishak 
Senior Marketing Communications Executive 
Direct - (65) 6508 7907 Mobile: 96199 603 
Email: norrizan.mohdishak@fjbenjamin.com 


