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30 Years of Innovative Style 
GUESS Celebrates its 30th Anniversary with the Release of a Capsule Collection 

 
Singapore – February 29, 2012 – GUESS?, Inc., the global lifestyle brand famous for its iconic 
ad campaigns and trend setting denim, is proud to be celebrating the 30th anniversary of its 
launch into the fashion industry. With what started as an initial sale of only two dozen pairs of 
jeans to Bloomingdale’s in 1981, the GUESS brand has grown into a global empire, offering a 
full range of apparel and accessories, with 22 licensing partners and over 1,550 stores in 87 
countries worldwide. 
 
The GUESS brand was created by Paul and Maurice Marciano, who saw an opportunity to 
combine their creative nature and European influences with traditional American textiles. Armed 
with their unique spirits, the Marciano brothers set out to put their mark on the apparel industry 
and in the process forever redefined the perception of denim. The initial GUESS design was the 
now-infamous Marilyn 3-zip jean. The stonewashed, slim-fitting jean was a fresh take on the 
dated denim that was available in the 1980’s. The Marilyn jean sold out at Bloomingdale’s within 
hours of its first delivery, leaving customers wanting more from GUESS. 
 
GUESS is celebrating 30 sexy years of innovative designs, pride, and success with the release 
of a limited edition women’s capsule collection. The collection captures the brand’s industry 
changing creations from the past 30 years, combining original styling and vintage washes with 
modern influences. The capsule collection follows the unique stone and acid washed, hand 
treated denim designs which have always been a major part of the GUESS roots. Woven labels, 
buttons and rivets will embrace the same aesthetic as original pieces which mirror the 
assortment of American and Italian fabrics used in the collections from the 1980’s. 
 
The timeless, sexy Marilyn jean that helped to position GUESS as a major fashion powerhouse 
has been recreated and updated for today’s stylish woman. The capsule collection also features 
the classic white cigarette jean printed with bold yellow daisies, worn first by Eva Herzigova in 
the 1992 campaign she starred in, and iconic denim high-waisted shorts as seen on Drew 
Barrymore in an early 1990’s campaign. Retro button front, gingham tops with tie-waists, 
colorful vintage tees with the original GUESS logo, a long sleeve leopard print chiffon top, and a 
feminine lace bustier, all initially worn by iconic GUESS models including Claudia Schiffer , will 
be brought back to life in the special anniversary capsule collection. 
 
“For so many years, Maurice and I spoke about the American dream, and it is with great pride 
that we reflect on the success of the GUESS brand over the past 30 years,” said Paul Marciano, 
CEO and Creative Director at GUESS?, Inc. “GUESS was built upon the idea of the free-
spirited, adventurous lifestyle. Our goal has always been to create head-turning designs that will 
keep a woman feeling sexy and distinctive, which the capsule collection embodies.” 
 
Look for the limited edition GUESS capsule collection in GUESS stores nationwide in April 
2012. The collection can also be accessed online at www.GUESS.com. 
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About GUESS?, Inc.  
Established in 1981, GUESS began as a jeans company and has since successfully grown into a global 
lifestyle brand. Today GUESS designs, markets and distributes full collections of women’s, men’s and 
children’s apparel as well as accessories. Throughout the years, the GUESS image has been portrayed in 
unforgettable, innovative campaigns that have made the brand a household name. GUESS is distributed 
throughout the United States and Canada in fine department and specialty stores, its retail and factory 
stores, and on its online store GUESS.com. GUESS has licensees and distributors in South America, 
Europe, Asia, Africa, Australia and the Middle East. In addition to shopping online, you can find more 
information about GUESS at www.guess.com. 
 
About F J Benjamin Holdings Ltd (www.fjbenjamin.com) – F J Benjamin Holdings Ltd is a leader in 
building brands and in developing retail and distribution networks for international luxury and lifestyle 
labels across Asia. Its portfolio includes Banana Republic, Celine, Gap, Givenchy, Guess, La Senza, 
Raoul, Sheridan and timepiece brands such as Bell & Ross, Chronotech, Converse, Gc Watches, Girard-
Perregaux, Guess, Marc Ecko, Nautica, Rado and Victorinox Swiss Army. It also has an interest in St 
James Holdings Ltd. 
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Sally Lim 
Marketing Communications Manager 
Direct - (65) 6508 7902    Main - (65) 6737 0155 
E-mail - sally.lim@fjbenjamin.com 
 
Norrizan Ishak 
Senior Marketing Communications Executive 
Direct - (65) 6508 7907 Mobile: 96199 603 
Email: norrizan.mohdishak@fjbenjamin.com 
 


