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The Sexy Year… 
GUESS Celebrates 30 Sexy Years of American Classics 

 
Singapore – GUESS, the global lifestyle brand famous for its European styling, iconic imagery 
and trend-setting denim is proud to celebrate its 30th anniversary. From what started as a few 
pairs of jeans at Bloomingdale’s, GUESS has grown into a sought after brand that is 
synonymous with glamour, sexiness and iconic ad campaigns which catapulted GUESS into a 
household name. “This anniversary is incredibly special to my brother Maurice and I,” says Paul 
Marciano, CEO and Creative Director at GUESS?, Inc. “As we reflect on the successes of our 
company over the past 30 years we are reminded of the time when we first moved to the US in 
pursuit of the great American dream. We will celebrate our past and the journey to where we are 
now, but also look forward to the future and the challenges ahead as we continue to push 
ourselves and the boundaries within the fashion industry.” 
 
GUESS is celebrating 30 sexy years of innovative designs, pride, and success with the release 
of a limited edition women’s capsule collection. The collection captures the brand’s industry 
changing creations from the past 30 years, combining original styling and vintage washes with 
modern influences. In addition to the capsule collection, GUESS will be issuing a new edition of 
the covetable coffee table book: A Third Decade of GUESS, a special anniversary ad campaign 
starring former GUESS model Claudia Schiffer, as well as a series of in-store events throughout 
the world. 
 
The Early Years 
The company started with a Marciano family vacation turned residency in Los Angeles, 
California to pursue the American dream. Established in 1981, the name GUESS was 
conceived during one of the Marciano brothers’ daily drives down Olympic Boulevard in Los 
Angeles. Each day the brothers would pass a McDonald’s billboard that read, “Guess what’s in 
the new Mac?”, thus instigating a comical debate resulting in the company’s official name, 
GUESS. 
 
In the early 1980’s denim was dated and lacked a fashion edge. The Marciano’s saw this as an 
opportunity to combine their European style with a traditional American fabric. Through their 
ingenious designs, the Marciano’s changed the perception of denim forever by creating a line 
that was innovative and timeless. Their journey began with the introduction of the Marilyn Jean, 
a slim-fitting, stonewashed, three-zip ankle jean. The Marciano brothers sent over a pair of the 
jeans and a hand-written note to a few department stores and with much delight a buyer from 
Bloomingdales, the first supporter of the GUESS brand, ordered 24 pairs of the jeans. The now 
famous 3-zip Marilyn jean was so sexy and fresh that within hours the entire stock sold out and 
the GUESS brand was born. 
 
Iconic Imagery 
The success of the company’s growth is multi-faceted, but the cornerstone of GUESS’ 
achievement has and continues to be its groundbreaking advertising. “Advertising has been my 
passion since the very beginning. Creating images of edge, glamour and attitude is my mission, 
and the GUESS customer understands that,” says Paul Marciano. GUESS is incredibly well 
known for launching the careers of several “GUESS Girls” including Claudia Schiffer, Carrie 
Otis, Eva Herzigova, Laetitia Casta, Carla Bruni, Anna Nicole Smith, Josie Maran, Alessandra 
Ambrosio, Adriana Lima, Ana Beatriz Barros, Irina Shayk, Candice Boucher, Alyssa Miller, Kate 
Upton and the newest addition, actress, Amber Heard. 
 



Many renowned photographers have also started their careers with GUESS, including Ellen Von 
Unwerth, who shot early campaigns with Claudia Schiffer, Eva Herzigova and most recently 
Amber Heard. Other notable GUESS collaborators include photographer Daniela Federici, who 
shot Anna Nicole Smith, Pablo Alfaro who captured Adriana Lima in 2000 and Dewey Nicks who 
famously shot Leatitia Casta and Valeri Mazza. In April 2006, Paul Marciano met photographer, 
Yu Tsai, whom he shared a bond on branding, image, atmosphere and feelings and together, 
they produced some of the most incredible images in GUESS’ history. In 2008, GUESS 
famously collaborated with Canadian guitarist, rock singer and photographer, Bryan Adams, for 
a series of iconic ad campaigns inspired by Sophia Loren. 
 
GUESS advertising has historically prided itself on being sexy, young and adventurous. The 
photos in the advertising campaigns depict strong, independent and sensuous men and women 
and provide provocative imagery. The company’s philosophy has stayed true to the belief that a 
picture’s story is in the eye of the viewer and it is ones own perception that determines its 
interpretation. 
 
A Global Presence 
From the success in 1980’s and early 1990’s, GUESS?, Inc. launched a multi-brand portfolio 
including GUESS, GUESS by Marciano, GUESS Accessories, GUESS Footwear, GUESS Kids 
and G by GUESS. Beyond apparel, GUESS offers fashion forward accessories for men and 
women, which account for a significant portion of the business, including handbags, footwear, 
watches, eyewear, belts, jewelry, fragrance, swimwear, luggage, and small leather goods. 
 
The retail business has evolved over the years with over five-hundred stores in the US and 
Canada, and over a thousand fully owned units and franchised stores in nearly 85 countries 
outside of North America. The consistent expansion and success of the brands under the 
GUESS?, Inc. umbrella eventually lead to becoming a publicly traded company in 1996 on the 
NYSE. Over the past several years, GUESS has expanded its customer reach with the 2011 
opening of the 5th Avenue global flagship location in New York, as well as store openings in 
additional key markets in the US and abroad.  
 
European and Asian operations and retail business grew tremendously from 2006 – 2011 with 
the opening of roughly 200 retail locations per year, including the launch of flagship stores in 
London, Paris, Moscow, Singapore and Shanghai. At the end of 2011 GUESS?, Inc. operated 
over 1550 stores globally with plans of opening an additional 250 stores in the 2013 fiscal year 
with a focus on key markets such as Germany, Russia, China, India and Brazil. “Focusing on 
emerging markets like China and India is a key goal for the company, one that I will personally 
drive and support”, says Paul Marciano. 
 
GUESS continues to challenge the high standards which have been created as the company 
remains a driving artistic force in the 21st Century. The Marciano’s bold and innovative vision of 
life as art and unrelenting sense of discovery will continue to push them in their journey of living 
the American dream. In this spirit, GUESS, will further propel itself as the true brand of the 
American lifestyle: Sexy. Timeless. Inspired. 
 

### 
 
About GUESS?, Inc.  
Established in 1981, GUESS began as a jeans company and has since successfully grown into a global 
lifestyle brand. Today GUESS designs, markets and distributes full collections of women’s, men’s and 
children’s apparel as well as accessories. Throughout the years, the GUESS image has been portrayed in 
unforgettable, innovative campaigns that have made the brand a household name. GUESS is distributed 
throughout the United States and Canada in fine department and specialty stores, its retail and factory 
stores, and on its online store GUESS.com. GUESS has licensees and distributors in South America, 
Europe, Asia, Africa, Australia and the Middle East. In addition to shopping online, you can find more 
information about GUESS at www.guess.com. 
 
About F J Benjamin Holdings Ltd (www.fjbenjamin.com) – F J Benjamin Holdings Ltd is a leader in 
building brands and in developing retail and distribution networks for international luxury and lifestyle 
labels across Asia. Its portfolio includes Banana Republic, Celine, Gap, Givenchy, Guess, La Senza, 
Raoul, Sheridan and timepiece brands such as Bell & Ross, Chronotech, Converse, Gc Watches, Girard-
Perregaux, Guess, Marc Ecko, Nautica, Rado and Victorinox Swiss Army. It also has an interest in St 
James Holdings Ltd. 
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