	
  

Raoul named Brand of the Year
at the World Branding Awards
LONDON, October 28, 2014 – Raoul was named “Brand of the Year” in the “Fashion – Singapore”
category at the 2014 World Branding Awards. 68 brands from 25 countries were honoured at a
glittering awards ceremony at the prestigious One Whitehall Place in London over the weekend.
Global winners include Apple, Coca-Cola, Del Monte, Heinz, HSBC, Louis Vuitton, McDonald’s,
Samsung, Sony PlayStation and VISA.
Other national tier winners from Singapore include Singtel and Marina Bay Sands.
The awards was organised by the World Branding Forum, a global non-profit organisation which
produces, manages and supports a wide range of programmes covering research, development,
education, recognition, networking and outreach. It is also involved with research and development,
the implementation of standards, best practice guidelines and tools, as well as other relevant
branding initiatives.
Richard Rowles, chairman of the World Branding Forum said, “It takes years to build a strong brand,
and brands that make the list at these awards deserve recognition. Their work inspire those who work
in the branding industry, and these are also brands that have a strong relationship with consumers. In
addition to a brand valuation, voting by consumers show that connection that winning brands have
with the general public.”
The awards recognised some of the best global and national brands for their work and achievements.
Uniquely, winners were judged through four streams: brand valuation, consumer market research,
public online voting, as well voting by the World Branding Forum Advisory Council, which is made up
of luminaries from the world of branding.
“We are indeed honored and grateful to have been singled out and recognized from so many great
brands. We would like to thank the World Branding Forum and everyone who recognized and voted
for us. Our global vision is to be foremost in everyone's minds when they think of a brand that stands
for affordable luxury and cool wearable clothes & accessories. Our work is far from over and we will
continue this journey with more dedication than ever.” said Douglas Benjamin, co-founder of Raoul.
The awards gave special recognition to Tony Fernandes, founder of AirAsia, naming him “Brand
Builder of the Year” for his work in building the budget airline brand. The airline was also the only
regional winner, having scored the highest for a budget airline in Malaysia, Singapore, the Philippines
Indonesia and Thailand.
Brands from the Americas will be awarded next year in New York. For more information on the
awards, visit www.awards.brandingforum.org.
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Karen Katzman, President of Sales, Raoul (USA), receiving the award from Richard Rowles, Chairman of the
World Branding Forum.

[ Click here to download images of the event and branding award ]
WORLD BRANDING FORUM
Hudson House, 8 Tavistock Street, London WC2E 7PP
Tel: +44 (0) 20 3743 9880 Fax: +44 (0) 20 3743 9881
Media Contact: Peter Michaels awards@brandingforum.org.

About the World Branding Forum
The World Branding Forum (WBF) is a registered global non-profit organisation. Its aims and activities are to provide
benefit to all those involved in the branding community, including those who work in the branding, design, marketing,
advertising, public relations and communications disciplines worldwide. In particular, the organisation's objectives are to
advance the standards, skills and education of all those involved in the branding and related industries. The WBF
produces, manages and supports a wide range of programmes covering research, development, education, recognition,
networking and outreach. For more information, visit www.brandingforum.org.

About the World Branding Awards
The World Branding Awards is the premier awards of the World Branding Forum, a registered non-profit organisation. The
awards recognises the achievements of some of the world’s best brands. There are two major tiers of awards – the
Global Awards are awarded to international brands, while the National Awards are awarded to brands that are household
names in their country of origin. For more information, visit www.awards.brandingforum.org.
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About Raoul
Raoul is recognised internationally for its accessible luxury offering of Men's & Women's Ready-to-Wear & Leather
Goods. It is the homegrown fashion and leather goods brand from the house of F J Benjamin. The dynamic husband and
wife team, Douglas and Odile Benjamin launched Raoul in Singapore in 2002 as a men’s shirt label, branching out to
womenswear in response to demand for affordable tailored pieces with uncompromising standards of design and quality.
Raoul’s tailoring origins are manifested in the collections – impeccably cut separates, with luxe fabrics and considered
detail. This refined aesthetic evolves from season to season with thoughtful references and finesse, always on-trend but
with a timeless elegance. Keeping to its brand promise of bringing contemporary affordable luxury to consumers, Raoul
signed up Raphael Young as the brand’s accessory designer. The brand has grown with standalone stores across AsiaPacific and a flourishing international presence. Raoul is currently available in the fashion capitals of Paris, Milan, London
and New York through selected retailers such as LaRinascente, Printemps Haussmann, Harrods, Saks Fifth Avenue,
Neiman Marcus, Liberty London, Fenwick and KaDeWe. Raoul is also retailed online via portals such as
Bloomingdales.com, Saks.com, and Neimanmarcus.com. Celebrities such as Rebecca Romijn, Jennifer Lawrence, Lea
Michele, Kelly Rutherford, Pixie Lott, and royalty including The Duchess of Cambridge, Kate Middleton, have been seen
wearing Raoul.
[ Click here to download images of the event and branding award ]

MEDIA ENQUIRIES
Fashion Dynamics Singapore Pte Ltd
10 Science Park Road, #04-01 The Alpha,
Singapore Science Park II, Singapore 117684
T: +65 6737 0155
F: +65 6737 9939
E: kabilen.sornum@fjbenjamin.com
www.fjbenjamin.com
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